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>— Your Email Call to Action Checklist

Introduction

Your call to action can make or break the success of your entire

campaign! That's why you’ll want to give careful consideration as to

how to craft your call to action (CTA). Use this four-step checklist to

help you out...

Step 1: Define Your Goal

First off, you need to decide what you want your readers to do when

they get to the end of your content. Choose just one goal, such as:
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Buying a product.

Requesting a lead magnet.

Filling out a form.

Picking up the phone to call you.
Sharing your content.

Joining your social media networks.
Watching a video.

Reading a blog post.

Listening to an audio.

Registering for a webinar.

Entering a contest.

You may have another goal in mind. Select your goal and then move

onto the next step.
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Step 2: Be Sure You Lead To
Your Call To Action (CTA)

Now you need to be sure your content leads to your call to action.
Ask yourself these questions:

» Is your content specifically and highly related to the call to

action?

» Are people who are interested in the content of the email

naturally likely to be interested in taking the requested action?

» Is your content useful yet incomplete, so that people need to

click the link to learn more, get more benefits, etc?

For example:

» You're selling an organic gardening course in an email. Your email
outlines five basic steps of setting up an organic garden. This
naturally leads to the call to action for the course, where people

can get in-depth details about setting up their garden.

> You're selling an autoresponder service as an affiliate. Your email
outlines a step-by-step for setting up an email marketing system,
including choosing and setting up an autoresponder. Your content

naturally leads to the recommendation for your affiliate offer.

> You write a direct-response advertisement for your new book,
which shares all the benefits customers will enjoy once they read
and apply what they've learned. Your content naturally leads to

the link and call to action.
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Step 3: Tell People
What To Do Next

Now that you’ve set up your content in way that leads to your call to

action, it's time to tell people exactly what you want them to do next.

Here are some example phrases you can use to create your CTA:
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Click here to get started.
Take out your credit card and click here to get your copy now.
Click here to share this content with your friends.

Pick up the phone and call [number] now for your free

10minute consultation.

Fill in the form below and click "submit” to get your free no-

obligation quote.

Watch the video now - click here!

Like us on Facebook!

Enter the contest by filling in the form below.

Click here and enter coupon code BUYNOW to snag yourself a

great deal!

See for yourself what [product name] can do for you. Click here

to get started!

J

. z 4 & & I - - -y ® 1 - ~ o~ 5 ~ N~
Q@2 3a Consulting Services
: h

3d Consulting Services

Magnify Your Mission : Multiply Your Reac

Page 3


https://www.3dconsultingservices.com/call

>— Your Email Call to Action Checklist

Step 4: Give Them
A Reason To Do 1t

Telling people exactly what you want them to do is half the equation.
The other half is tell them WHY they should take that action. In other

words, create a sense of urgency.

Here are three ways you can do this:

» Present a limited time offer, such as a scarce discount or unique

bonus offer.

» Remind them of what good will happen if they take the

suggested action. Appeal to their emotions.

» Remind them of what potential consequences they’ll face if they

don’t take action.

For

example:

>

Click here tfo order your copy - and do it now before the

introductory sale price is gone for good!

Click here to share this with your friends now because it will make

you feel like a hero!

Click here to download this free weight loss report now - and soon

you too will be dropping jaws all over town!

Click here to get this anti-aging secret - and do it now, because

you'll be the envy of all your friends!

Click here to watch this free video now - and hurry, because it

won't be available for much longer!

Get your copy of this amazing app now before the next price
jump. Click here to get started!

Grab a 50% discount a free cookbook by clicking here now - hurry,
this offer ends in just 24 hours!
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» Warning! Don't become the victim of identity theft. Protect
yourself now by clicking here...

> You deserve whiter teeth and a more beautiful smile! Find out how

to get it by clicking here...

> Change your body, change your life. Click here to get started now
- and hurry while you can still get these secrets for free!

Conclusion

There you have it — a four step checklist for
creating results-driven calls to action. Now
here’s one more tip: track, test and tweak your
calls to action! You’'ll never find out what's

working unless you actual test them.

So go ahead and put the tips from this checklist

to work for you today!

Huge opportunities lie hidden within your database just waiting to be
discovered. And you could start mining gold from it instantly with a

simple email campaign that is proven to work time and time again.
How does it do it?

It follows a proven sequence that identifies ready to buy customers
who already know, like and trust you and are actively looking to buy

the product or service you’re able to provide.
If you'd like to learn how to tap into your unexploited goldmine...
Book a call with me today...

Just head over to www.3dconsultingservices.com/call and select a

time that’s convenient for you.

I look forward to speaking with you very soon.

Timy
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Discover 7 Highly Effective, Value-Adding

GCoaching Exercises Guaranteed To Boost

Your Own Digital Product & Online Course
Sales That You Gan Start Using Today...

DIGIWORKSHEETS

AHIGHLY
JEFFECTIVE

FOR DIGITAL PRODUCT PUBLISHERS
KEEN TO QUADRUPLE CONVERSIONS
AND REACH A GLOBAL AUDIENCE FAST

You'll Truly Appreciate How Well
These Exercises Work Very Soon
After You've Completed Them!

Whether you sell your own digital
products or online courses on a third
party platform like Amazon, Udemy or
just your own local website, you’re
about to find out how you can quickly
and easily make considerably more
money from doing it...

So if you want to learn how you can
easily set yourself apart from all the
other suppliers in your market, take a
quick look at this new course right
away and then start by completing
the first exercise, and you’ll quickly
see what excellent value it represents.
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[ Get Access Now! ‘
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